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Listen & Speak 1

\
» I'm satisfied with it.

@ Speak Out

@ GetReady

Write down an item that you bought recently and circle your satisfaction rating

Talk with your partner about the items using the information below.

below.

o

wireless headset
e carry itin my pocket easily preventfinger and arm listen to music without an
strain inconvenient wire

Your Item Satisfaction Rating

. 9 43
summer & @ @ @ b
T-shirts S=wm="

Sample Dialogue
A Wow,you've got a new foldable cell phone.

B Yes,Iboughtitlast week.

A Itlooks fancy! How do you likeit?

B Imisatisfied with it. | can carry it in my pocket easily.

1 Listen and Write Listen to the advertisement about the widescreen PC monitor
and fill in the blanks. )

B Listenin® -ME;.'.

1 Why does the boy want to exchange the shirt?

Widescreen PC Monitor

* You can do several tasks without
eye strain .

a ltis too big for him.

le doesn’t like the design. * Make your working environment more

nice __and comfortable

with a wider screen.

€ The fabric feels uncomfortable.

2 Listen again. Which shirtis the boy going to try on?

2 Present Make a short presentation about the widescreen PC monitor using the
information above.

1 would like to talk about a widescreen PC monitor that I saw advertised. Its

“ e screen is 5o big that you can do several fasks ... -

[) Z20l TS A4S M ol BHEEE 70| S2t0| EAlSH AR, [ Let’s Share |
oI5 ElME 1 24o|=A321 PC ZLIE{O] LSt DS ET HIZHS AP,

efo|=A32I PC ZLIE
B 1 AUS o MEES TS 40| BH=71? - ofaige to| Iz glo] of2] 71K Alete & 4 YaLich
T —— - of 52 3iPioR SHhlo| Kief #1742 of Z1 B

b = CIXIRI0| oS0l EX| 4=Cth

¢ 0| SHoA iAZICE 2 9ol MEE 08510 20|=AT 2 PC ZLIE{0f| CHaH ZITHS| 2t
2 CHAI 50} HAI2. AH0| QOjiiai 3H= MRS ofis 217} o AL,
s R
I would like to talk about a widescreen PC monitor that |
saw advertised. Its screen is so big that you can do several tasks
(C} m without eye strain. With it, | can say goodbye to tired eyes and
Bl Ol MEIZ 0|2510] SZS0l| chsh 0[0k |51 HAIS. make my working environment nicer and more comfortable.
M= #ng 2 ol=ATg pC 2LE{0] thali 0l0F7 |5t H&LICH
« FO[Al SOHE / LY =O{L|of| 'Hof &7 74|z Cioct S1HO| Oh< 7AM =2 T2 §10] od2] 7IX| ZgS & 4= UELICL 0]
M2 OIRA / 2712k} To| ZIRHS olft5ict HUHZ XM= D28 =at AEsin Y ES o 1 Heks
- BN SIEM / S A glo| 2242 Sct BS = 2|
. J

Sample Dialogue

A 2f Ay HolA FOES 7IRINHIR.

B Ul X|t=R0f MoiL.

A TX|HIQ! oS0l EALIR?

B E3HR. FHUo| 20 A 7kX|2 O &= UAHER.

Words & Phrases

item @ SE[EZ%2] rating ® £2[%7] tryon o=t foldable @ T2 + U=, ™ale  vertical @ 22|, M22|(— horizontal @ 2|, 7t22])
prevent ® 2iC} OESICt  wireless ® 2419  inconvenient ® 2W5t  fancy @ EAl0| B2, Afzio| Bl2igt
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Communicative Functions

> = ®3517| FAL 2
I’'m satisfied with ~.2 ‘L= ~0f 2t53H. 2= 2|0|2 ofE Ziof| sl PHSstn USS LiEl= - I’'m content with ~.
msio|c}, (Lh= ~ofl 2E=3H)
* I'm pleased with ~.
- I’m satisfied with the customer service of the hotel. (LH= ~of| =3

(Lt= S=to| 17 MH|A0] 2HESH)

- I’m satisfied with the neighborhood I live in.
(LF= W7t Ab= Stlofl BHE3H)

@ Script
W Hi. How may I help you?
B Hi. I’d like to exchange this shirt, please. exchange ® wafict
W I see. What is the problem with it? C°”ji" *é o
. . . s . medium @& 5742
B My cousin bo.ught it for me a§ a gift, but it’s too big for me. sleeve @ A1l
W Okay. What size would you like? available @ 0|2 7Kt
B This shirt is a large and I think a medium would be a better fit. fitting room =ojd
W Great. Would you like the same color?
B Yes. I’m quite satisfied with the blue color. By the way, do you have a long sleeve

More Expressions

version of this shirt?
How may | help you?

W Sure! We do have a long sleeve version available. If you’d like, you can try it on ‘Doi2 ColcagYat ojnj2.
in our fitting room. AEollM n2o| sk S0l

B Then, Il try it. Thank you so much! Mul20fl e ==S HMSstain

& ArEsh= E30|ct,

0] QHIGINIR. BAS ZA=ZTIIR? (= What can | do for you?)

e ‘?_*Lééﬂﬂﬁ 0| M= wetsiil 201Q.

0] JEZQ W7t 2NRIIR?

B ARZO| MEZ ARE=D, MetEl=E WP 7R,

0 LZELICE o AJO|XE 2 ‘Mll—fo'P

B 0] M== 2iX| Ato|=Qld| 0jCjio] o H 32 X 20t

0f Z&LIC Z2 M2 fstALR?

B Ul ek Alo] OFF 2HEAQIQ T3] 0] MRO| 71 Al HITE AULIL?

0] S20IZ| 21 A0 HTZ QUELICE HSHAIH X3 ZoloM U0jEA 4 UBLICE

B O3 YoiEAe. Y YARUCH

@ Script
M Are you tired of straining your eyes on a tiny computer screen? The solution is
right here! Our widescreen monitor is so big that you can do several tasks without strain @ SASICH @ m|z, 22
eye strain. You’ll surely be satisfied with it. It’s time to say goodbye to tired eyes t'“ly ® E" -
. . . . . ti stz
and make your working environment more nice and comfortable with a wider ::s: r;m o
4, 5T
screen.
Bz ARE SHIM =2 SARIH TZeHI7IR7 shZRH0| HIZ 0f7] USLICH MElQ] 2o|= A5l 2L
El= 012 71M =2 D= gl0] 62 71X| 2YS & 4~ ASLIT G2iE2 2Y 20 LESH ZLh ofx|
O §2 slHo= m|ZsiE =at 2Esin 2y S o= #xfsiu HelsH| 2t meiuct,

Smart Consumers 9



In Real Life

A Flash Sale

“ Building Comprehension Skills £«

Watch the video clip and complete the flyer.

;sz @Z T Flash Sale Alert! F d S l‘*
3 7Y () — 3*"J 232 (2 ') * LIMITEDTIME ONLY al'dn ale
_ *. March 17th (Mon.) — March 23rd (Sun.)

Up to 50%  off on selected sports equipment
including basketballs, footballs , tennis rackets,

and__yoga mats

[ 5% MI0IA SU7HE At F0| QU717 REMO| HHmt Mt AT IS
LIt5HD Oz ZI=0]| SSIA|R, Zial XIAQ| ALl ASIS ZF5H HAIL, B Sharpening Productive Skills

Have you ever bought something offered on a flash sale? Evaluate your flash sale
o HERE H|AO|M 22U AH=T1? shopping experience and answer the questions below. Share your experiences with
a partner.

- What did you buy at a flash sale?

« Are you satisfied with it?
0 L= EP% MIJoilM MW 71402 HHIX| 5 HE Ato]. LiZH 2R
0

Sl | - =] /
E A IM—T'— L= XMEst 7H20f| i< BHES| I bought a pair of cotton pants for I bought a baseball cap at a flash sale a week

L YR HMof| 2HRE MU0l OF 2XIS SHL A0, XS a cheap price at a flash sale. It was ago. After buying it, I realized I have too many
Af T‘IO'" l—|'°H5‘|| EI|’7|' |—‘|—|— L°E|_|_ 74 77H%%t°‘|. o El_g 7E.| A|'7| something I needed, and I'm very caps. I thought I should take a look at what
satisfied with the low price. I already have before buying anything else.

Toil ofo| 7HX|22 U= = HEOF ST 20|,

« HERF M|Q! SHAF ZET10] MIE LIRS o[58t £ ol
e 50 9 e g S99 o v i i

3 Script

G Ladies and gentlemen, thank you for visiting our ¢ 45U 0212, 25 X5 Smart Shopping CenterS W=al FAM Z
Smart Shopping Center today. We are currently AFEILICE 2IRY 3501 U= AR oA 2% STkeh B MAUS 5f
running a surprising flash sale at the sports store 0 QUELICE B MA2 38 17U REFE AR6iM OfH 3 ALAUQI 31
located on the third floor. It starts today, March 17th, 2BUMIK| FHLICE LR Z=0i| Chsh ZIcH 50%2] mHAZRl elols MZst
and runs until this Sunday, March 23rd. We’re UELICL 578, F73, HiUA 2SR 27t THEIX], of2fi=20] 2R
offering unbelievable discounts of up to 50% on St= 2E 20| UsLC 2ot ARXZES o Z0I= Folish 4= R
selected items. We have everything you need, from SO ME7t MESste 2elofl oi 2SSk 72t gl MF2
basketballs, footballs, and tennis rackets to yoga M. AlZto| Eat HX| ERAELIEH

mats. You can buy any sports gear you want! I’'m
sure you’ll be more than satisfied with our offers.
Hurry, the clock is ticking!

currently ® &xif  flash sale 2% 42 locate ® ~0f YXIAIFICHFCH  unbelievable @ 22 4 @i=  up to (XlcH) ~7IX|  gear ® 2, &H|
offer @ (25 %2 7|7t 5t0)) &1 tick @ (A7) WSt
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Before You Read

Before You Read
(3 TI22 247 Yes = Nool| EAISHIAIL.
@ Topic Preview [ )
P A2 HHSE THRII7F?
Read the statements and check Yes or No. 1 Li= o=l 717| Fol| AT 222 =HAISIC
AraYonin SmartShopger 2 L= ol | ol RIS 2/RLt BRE SIst,
(€] "’ Yes No 3 LH= FEOILE SR FETH QIS f IS ARBSICE
. ‘ 1. Imake a shopping list before going to the store. O 0 4 LE= U5H= 242 T0H517| 5t MIQO0|LE E m2oMS 7RIt
> = \{== 2. | check product reviews or ratings before buying. . _ s = - —
: ' L 5 Li= F0ist7| Tofl Bt MiZe| 712S Hlwsict.
-~ 3. luse coupons or discount codes when they’re available.
‘ol Ok | FA[SHAZ CHAIS [ 5{3H5
4. | wait for sales or special promotions to buy what | want. O O of0f o 0| EAIZ+E, S of et TOjxfo|C,
.- J
5. | compare the prices of similar products before buying.
The more times you checked “Yes,” the more of a smart shopper you are.
O Vocabulary Preview
Dol CHE 0|25 AH7I Ol= 7} C| o| o|glE ==35
Guess the meaning of each colored word using the context clues. B =Y CME 0|°°|'01 MZH0| U= 2H Et0{2] 2j0IS sl BAI
I s 3
Va - TS ARSI HS ORIBTL M B7HS TR FEO| B 4 U
T A BEE HZSICH
%’: - = XS 70| SS8 272 ¥ 4 20| U0l E0E
/ i : ¥ 8 7HAI0fl 7k= AE E0FRIC
The ownership of a house She loves going to used The store used a sales tactic o o o= ol=ll = -
. S = S SH 52 =0 = ﬁn ol
grants both security and the stores because she can find of offering a 50% discount on a DH’SI_ J_'—7—I|I = ‘I'I'xlol' | ‘r‘|°H °|'—v— S J 2= = O“ I--HOH 50%
freedom to personalize one’s unique items at bargain allitems for one day to attract %EFOJ% I‘||—<‘3_—'3|'E JEHJH JIE_-E‘I‘-% )\|-g.3H |:|-_
living space. prices. customers. =—1xj0 = a0 40 o or1l= o=l AO| =
« ORI MHF al= QFEERl oS FXISH | Rlsh aut XIE2
g R % :-,':thn:anunnln Lall E@% E(',_I,—_(:Ior Q’EI'
-_—— "n) & ; § - 0742 T AlZHo| L7 (At CHEste WA M2 48 7IES T
N St
S : - 7| OIEBIS 718 7 1% Sk OiS517| sl 7 | AlEhS sl
Effective financial The customer rushed to grab The weather forecaster had to 3H0 I: §ﬂ[|'
management requires ashopping cart, feeling a interpret the atmospheric - ~
balancing income and sense of urgency as the conditions to predict the
expenses to maintain a stable store’s closing time upcoming changes in the
budget. approached. weather. -
Vocabulary

> ownership ® 27(#) the fact of owning something

The ownership of the land has been disputed for years. (71 &2 ARFE2 £=H7H 20| QIRUCH)
> bargain @ (F47H2CH MA| Ak= 271 a thing bought for less than the usual price

The company offered a bargain package deal for their services. (S|At= 2E52| MH|A0]| LS TH7 [X| E71= HQHHCE)
> tactic ® ™2f a planned action for a particular purpose

He tried all kinds of tactics to get me to do that. (2= LH7 O27| 5t=2 2E ZF2| M2k A|=3lct)
» financial @ M=2| relating to money or how money is managed

The company’s financial situation improved significantly. (S|AF2] T ME2 AEE| FHMEIICE)
> urgency @ 7158 the quality of needing to be dealt with immediately

The scientist emphasized the urgency of addressing climate change. (I}SfAk= 7|= B3t A 9] 7IZEke ZZ=3iCt)
> interpret & SHAIGICH to explain the meaning of something

It's important to accurately interpret the results of scientific experiments. (1}st A5 Z1lE Hals| siiAshs 20| S235CH)

grant ® FC}, XS5t personalize & (71219 ZRof) WLt unique @ SE5t  attract ® AIRECH 022 BCt income & £2i(— expense x|,
HI2) stable ® oF¥=Ql  rush ® MS2cCt  atmospheric @ i7|2]  predict ® GIE5ICt  upcoming @ Ch7i2E=
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The Psychology Behind
Shopping

OWe often want something so badly that we are w1ll1ng to buy it on the

SO+ EEAL/SA  thatEh: LR ~aiA --3icH
spot.eIn these moments, we just act without thlnklng While we usually
without -ing: ~&tX| 410
believe we have control over our purchasing decisions, sometimes we really
(tha) ~& SATAOTIH
dor't®Our emotions play a vital role in shaping our financial behavior.
~ 528 A9 sit
©Marketers use psycholog1cal tactics to influence, convince, and even
fo+SAtRE 1 SME 2

deceive us, the consumers. To make wiser choices, it's essential to
EAE3 _l__574_l EAR 2H(E2x) PIE] _

understand these psychological traps[that influence our spending habits]
RETTRCE) 3 FH BACHEA

P :
=' Reading Strategy (1)

Prediction

The most effective readers predict what the
text will be about using titles, illustrations, or
topic sentences.

Complete the main idea of the paragraph.

— Our __ emotions  play(s) a vital role in our purchasing decisions.

Make predictions about the passage using titles
and illustrations.

The whole passage i 1
2nd paragraph 2
3rd paragraph 3
4th paragraph 4
Sth paragraph &

psychology ® Al2|; A28t be willing to-v 7|740| ~&ict
tactic @ X2t convince ® MSsiCt  deceive ® £0ICt

14 Lesson 1

@3 Over to You

Have you ever made any impulse purchases?

| have occasionally made impulse purchases, such as buying a snack at the counter
or ordering clothes online without much consideration.

1 consumer psychology behind shopping

2 You spend money on a cheaper product compared to a relatively expensive one.
3 We misinterpret the free trial as something we own.

4 We are attracted to scarcer products.

5 We tend to follow a crowd of many people.

on the spot 2, ZA0A  vital ® 24Xl shape ® &AsiCt  financial @ 22|
x|

trap ® &, s



fE= 55 FAVIE IR 2HES| HollM B4

Mol 7170l iz Bick @0l Aziol P2l
0} 442t glo| S Eck ©P2l= P P27t S210| ToH ZAS SAE 4 UCkD LR AR

2E 03X U2 U= Ut 0920 ZHS Q8lo| MR WSS B ol B8 A It
0 UHIEIS Atixiel 22/01 P& F1, MSshm, ARI0] £017] 9Ish Aalx HAS AGSICE
o HizE MelS steiot Ralo] Al SR FHS T ofRiEt MR BHS Ofsfsks 0| 2

J Reading Strategy o=

7Fs ZabEel =Xt= MIE, M3t E= FHIES 0185101 20| 01F LIZUX|S oIS3iCh

HiSnt A3HE 012s10] Et2to]| CHal G SsHAIR.

x| £k | (oAl ) AT Fo] S747 AH|KE AR

SHE | A2 ATiHoZ B KiZol Hls MW | fals P2 NS P27t AR Ho=
Bt | RS A0 =2 Lot Bt | AR i,

U oale o st ximo) Zaic) FALENL| PSS ARESl Faig nas 280l
ey | TT T = B | ok

@ We often want something so badly that we are willing to buy it on the spot.
so badly that ~2 "so+5At+that®,2 LT ~6liA] --5iCk2k= 2|0]0|t Tbe willing to +SAt
HH,2 70| ~sithE 2lolgit,

@ In these moments, we just act without thinking.

without -ing= ~6tX| §21'2k= 2|Ojo]ct,

© While we usually believe we have control over our purchasing decisions,
sometimes we really don’t.
While2 ‘~0! HiHof'2t= o|0|2 tiZ=0| BAFEE O|ZCt have control overs ‘~2 EXM[H0{I5CY
2H= oojo|ct, 29| don’t Fl0l= have ~ decisions7} A42FE|0 QICE

O Our emotions play a vital role in shaping our financial behavior.

ins
play a vital role in -ing= ‘~0i £28t H&lS siCt2k= 2Jo|o|ct,

© Marketers use psychological tactics to influence, convince, and even deceive
us, the consumers.
SHE UEl=s FAM 82| toR A SHESA and2 HE HZE|0] AT the consumers=

2H dEsk= 54 ofFolck

IUIIU

us

O To make wiser choices, it’s essential to understand these psychological traps
that influence our spending habits.
To make wiser choices= X2 LEIL= SAE Y| toSHANOICL it2 710{0]1 toRH
AR to understand ~= XIF00ICE that influence ~= M&iAL these psychological trapsE
SAlsh= 2ROl

& Check Up

1 OIS 2|20} YR[SI=E 23 Qo] TS S HIEY st 282 AP,

1 @E0| HF MO|AM L= TRE M H EUCE
(I/ was / the webtoon / it / that / interesting / so / watched)

— three times.

01 EEe| FHIE AYSIAL,

22| ZH2 0f ZHo| T
oa1g sict

02 42 ESF0HE 8t Ho| U=1?
LH= o2 AAHCHol|A] Zhx}
£ AALL EEPIOj e _7;_::; e

Grammar Plus

s0+&8A/RAH+thatH

‘HF ~sllA --sithek= on|2 el A

S LIEHHCE,

— | got up so late that | missed the
school bus.

(Lis U2 = YolLEM AZHAE =
)

—The test was so difficult that |
couldn’t answer all the questions.
(A0 H=R of2i9M L= 2E 2xof|
CHES & = i%ih)

S| 2AIY 8

‘~at7| s ks 2n|2 XS LIEHH

O "in order to+SAMRIS O 2 HIFY £ £

Ut

We should hurry to book tickets for

the concert.

= We should hurry in order to book
tickets for the concert.

(R2l= SME EIZS ofoistr| 2lshAd
AE2{0F BiCt)

1 The webtoon was so interesting

that | watched it

Smart Consumers 15



After You Read

2HMSIAR.

d=0| =t » HiZz 32
Fo B2 HEE A P8 2t

- R2l= R27F 71 RS MHEIIBICE > B2 MY EE 2

| 7tcHol| 2

I

«T517] ofHRE 2= INS HS HEth » T EAL
O E2 OE MIF0| Btz XS 7[5kt

- REl= ZES WRRCh » MY I MF0| ERBEXIE XA
202D ZE 20IM =0 Z= XS FHLASHK| a2t

() AxioiM 2t MEat 7 2 Qs 2RIE 12,

1752 EUELICHEE 22 SCH O S MoF g A 22
7|=20| =Ct. d
2 L= Sl 20iM 1 Algoll SOZXL, LH7H =28t 7= &
UACE. a
3 Li= X|toll 5002=Miz] 2 ANES Rt SHXI2E Ofx| 10021
Off Ih= HIZEE XS 2XI0MRF 30S Mot b
O,

4 L= AT =51, FASHT K| o

alt= X 282 Wit

b U= 7|&Y Beto| Sld=0| =it

c Li= LH7H 718 RS BHHE 7 et

dTt5l7| OfHRH, L= J%2 o o[ &St

2
A}

E0| THA

1 W2tM 21% 4~78: Whatever the product is, consumers
are usually influenced by a sense of urgency and
scarcity. People think a product or service is more
valuable or desirable when they believe the supply is
limited.

2 witA 22% 6~8%: In other words, we often choose to
do something because everyone else is doing it. The
more people do something, the more likely we are to
follow the act.

3 wit 19% 9~11&4: In this way, we sometimes rely too
much on the first piece of information we receive. We
use it as an anchor, or a reference point, to interpret
new information. This can lead to a hasty judgment.

4 WM 21% 8~10%: Marketers do this because after we
use a product, we start to feel a sense of ownership,
which makes it difficult to give up the product or
switch to a different one.

crowded ® £%5t  terrible ® YHel=, TG

24 Lesson 1

similar @ H[&6t

After You Read

@ Summarize the Text

Complete the summary using the words from the main text.

Wefall__Pr€Y toanchoring
bias.

We Overvalue what we have.

Ifitis_hard to get,wewantit
more.

We follow the_crowd

) Check the Details

Make sure to have more Information
abouta product and its price range.

Beawareof the  free trial” trap.

Remember that there are plenty of
other products that are just as good
or_better .

First ask yourself if you need the
product and don’t be afraid to
stand Out  from the crowd.

Choose the problem from the box that is most relevant to each situation.

(2} | came into the restaurant
because it looked crowded,

but the curry | ordered was
terrible. @

o When | hear “only one
left,” | feel like I should
buy that item. d

a ljustfollowed the crowd.

¢ lovervalue what | have.

W Check the More Details

==22| LISt LX|5HA T,

XS]

e I saw a $500 wool sweater
last week. However, | boughta
similar one for $100 as soon as
| saw it yesterday. b

o Once | have
subscribed, | don’t feel
like cancelingit. (C)

b Ifell prey to anchoring bias.

d Ifitis hard to get, | want it more.

HOH FE MA2,

1 To avoid anchoring bias, you should think
twice and check reviews.

2 To overcome psychological ownership bias,
you should be aware of the “free trial” trap
first.

3 It’s important to remember that there are

many other options that are equally good or

even better.

4 Before buying something just because it’s
popular, you should ask yourself if you really
need it.

EE]

F T 3T T



G Expand Your Topic Vocabulary

Look through the topic vocabulary about spending and fill in the blanks with the
correct words.

I

Spending

@ change

deal sold out

\

consumer

budget

cash

1 lgotareallygood deal  onmy new bike.

The old lady told the clerk to keep the change .
Companies collect consumer data from various sources.
The school budget is going to be cut by 7.5 percent.

It is dangerous to keep a large amountof  cash  atthe store.

a s W N

All the tickets for the concert next week are already sold out .

) Web Quest

Research more psychological traps of shopping. Talk with your partner about ways
to protect yourself from the marketers.

Example )_

Psychological Trap How to Avoid

-
LN "Qo'?__._, buying something based on Read the varied reviews.
& 5 the satisfied customers the
— marketers show you

a psychological traps of shopping / consumer behavior / ... ) E

Topic Vocabulary

> consumer @ AH|X}
These price cuts are good news for consumers.
(0] 74 Qlst= AHIXIOA £2 AAlO|Ct)
» cash® iz
Are you paying cash for these items?
(0] 2712 TIFCE XIEE 1UIRY)
> deal @ 7124
That bed is a really good deal.
(XM Zch= =Y £2 742holch)
> sold out OHZI=l
The toilet paper in the store is completely sold out.
(2] EEX = &Xis| oiRIo|ct)
» change ® HAEE
Here is your change. (07| 7{AZ=0| Q&LICt)
> budget @ Of&t

The company had to cut a lot of money from its advertising budget.

(BIAKS 20 OfI0lA 12 S Afzisholat 3it)

(9 Atjol 25t A 0f3IE AmET HIZES SHIE TR JHRAIR,
- N
1 Lk= M XFHAS F2 E2 710l Mt
2 LLRQI2 HEoH HASES 7HRI2t Z3C,
3 7|2 TSt EX0IM ABIX} HOHE +Estch
4 &k oflAto] 7.5% AlzkE ofHolct,
570l B2 Aol HES Eitohs A2 AsiCh
6 THg & ZME2| 2= E|ZI0| 00| OHEIZ|UC,

clerk® &2  alarge amount of 2 20|

[ AZol et of B2 M2l BES FABKIS. THEZSRE HAS
E5517] 9I3t wiiol 2el Bt 0P [BAIL,

- MalE E

OHIE 7L SaloiA Boix= 2HEst ool 274510 Relvts
A= A

[@® More Infomation |
2H| 212|E o8¢t O17A|E
+ 141 &AHBuy One Get One, BOGO Deals)
AHXPE 7L HES R8 E= 2RIE J1He= e AN
LA s, M2 ZeoK| UE MES Filist=E R
ESICL

AL8|1® =7{(Social Proof)
2|5, FHAL HIAEMD ZH2 2pS AME51H0 sHE XMIZ0] 2!
7| QUALE QEISH MEHO|2t31 7|A| ST

22 Hi& 71=(Free Shipping Threshold)

UY ZW 0|ME FiietH F& HISS MSTICIT 504, AH|
XIE0| BiBHIE Tt | 2ish F712 TRSIK| 22 S7S At
A BEELY,
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tCE® Make It Perfect

oA p.18

A p.19

26 Lesson 1

= Z0{Z! oLt THolE E15t 2SS AL

01

02

03

04

05

We often want something so badly that we are willing to buy it

FA0iM

In these moments, we just act

While we usually believe we have

over / decisions / control / our / purchasing

sometimes we really don’t.

Our emotions shaping our financial behavior.

~o| E0| 812 Bit

To make wiser choices, it’s

to/these/ essential / understand / traps / psychological

that influence our spending habits.

We Fall Prey to Anchoring Bias

06

07

08

09

10

1

12

Imagine you are in a shopping center,

A IHES XIL7HEM

in the show window attracts you.

=0l Zi= 253t 8t 2|

At that moment, you can the shocking price tag: $500.

You and walk into the store.

After seeing the sneakers for $500, you think the $200 sneakers are a good bargain
and buy them

a/sneakers / you / even though / don’t / pair of / new / need

In this way, we sometimes the first piece of information
~Ofl XILEX|A| 2JZESiCt

we receive.

We use it as an anchor, or a reference point,

MZ2 HEE sliMst7| oM



TN p.20

13

14

How can we ?

bias / having / avoid / anchoring / an

about a product and its price range.

Qe o U2 YuE tusE

to an anchoring bias.

we /fall/ likely / the / prey / to / less / are

We Overvalue What We Have

15

16

17

18

19

20

21

22

23

“Start your

149210 22 Hi™

These are

used / typical / in / advertisements / phrases

Imagine an OTT(Over the Top) media service provider

premium service / you / a /offers / free

for a month.

that you can cancel the service

Marketers do this because after we use a product, we start to ,

FelojAlE Lict

which the product or switch to a different one.
it/ to / makes / give / difficult / up

, we tend to overvalue

CRAL 2l we / own/ that / items / already

more than we would if they didn’t belong to us.

Above all, the “free trial” trap.

2 UCHRIASICH

Once you fall into a trap, that it can be difficult to escape.

Before you , remind yourself about how marketers

2 M

mjo
>
A
ol
Il

use tactics that

bond / their / make / products / you / with

Smart Consumers
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Language

@ Word Formation (A] -
CRA| ZHRCH
reassure scarcity THSTISICH
- 4 ‘ =
re- o refil creativity o -ity iy B
A " . - il'glk‘l
recharge security
orxiAg
Complete the sentences using the words above. Change the word form if necessary. flo| oS ol8sto 2ES 25t

1 The crew stoppedto  "echarge  the engine battery before continuing their journey.

2 Duetothe SCarcity  of water, the council discussed encouraging responsible use among =l HHEf2 2 RHEFS17| Ssh S

IRSIENES: 28 BZ0o= ol Holsl= Fels

3 On their hiking route, they pausedto___ refill__their bottles with mineral water. ofiA| ZUZE QU= 2 AIRS FEat=
A2 =23

B Expressions in Context
CRA| 27| PfoH ZA| HECE

- We often want something so badly that we are willing to buy it on the spot.

« Before you sign up for a free trial, remind yourself about how marketers use tactics.

«We may feel pushed to purchase the product to keep up with the trend.

Complete the paragraph using the expressions above. Change the word form if B . S8l &x SoplE B 7|
THT So
i s ZAolM 7170] Afzin
o s
Almost everyone s Willingto gty dy finance, and you may be one of them. One Loz AHES A ’gﬁﬁl Fol| o
way to accomplish this is by reading books, obtaining expert advice, or __SIgning up for E{S0| O{EH| M2 AIRSH=
courses covering economic fundamentals. By KeePINg Up With economic trends, you XIS ¢7I5t2t
N . P . . - 22| EdHEE N3 oJ&]
are capable of making informed decisions about your financial future. Fels EAES M| ol
MZES Fofehor sh= e =
244 k.
@ Common Mistakes $lol B8 0lgsiol S 2oHA
2, EQsICHH Toj FEHS HIAIR,
«You can hardly believe the shocking price tag: $500. 79| BE Al2t0| 288 J|7j0| 25
[T hard o HHEE 1= 5t el A ol
« She studied hard for the exam and was rewarded with a top score. 0: tl:i s T ; °= :;;:ct'
hardly 0|2 ZM5t7| Y8t §t 7HX| YH2
S 7LE TEIIC| S oA
: dul 7|25 TR= ZEE M6k
Choose the appropriate word to complete the sentence. Z0lck 7K =52 matozw A
1 He squeezed the balloon too/ hardly), and it burst suddenly. Alo| ZHRE! ojzfioll Cha Aol Uzt

2 The puzzle was so challenging that| could (hard solve it without any hints. St AFE LE 4

| 2 J

C) HEE CIOlE B2t 2t BYS 5L,
« CIAIS 5002 Rt SZX0| J1HFE Ho| ag
o~ gict SO0SEIRIE S S i s 13 S48 LR HA| FAT. XS YA B,
L L ele o cials ) 2 50| WS oM Lis BIE glols 1348 Ao
T AIEE P 246 BR A a2 R
= =+ AACL
CR I

crew ® M3 council ® §2J3]; 23|  obtain
burst ® EXICt (- burst — burst)

Lot

Sslct fundamental @ 712 212 be capable of -ing ~& 4 Tt squeeze & & FCt
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m > HFAt re-

TIA'2H= 2I0IE 7HX|H SAH 20| 20 BI=EE S S LIEHLEZ | 2l AFZEICY.
« start (A|IZf5ICH) — restart (CHA| AIRISICE, ZH7HSHCH
« write (ML — rewrite (CHA| ML} TX] ML)

- arrange (HHEstCh — rearrange (RHuHESHCH

- assure (HEBICH — reassure (2HMAI7|CH
« filll (RHRCH — refill (CHA] RHRCH
« charge (BX5ICH — recharge (RHSZI5ICH

v

HojAt -ity
YEA F0l 20 ‘B4, HEN'E LIE= BA
- scarce (E2, #&8) — scarcity (& Ii’é, £%)

AIE BRECH
- able (& 4 ) — ability (52)
- curious (338t — curiosity (23, £714)
« possible (758t — possibility (7ts4)

« creative (F2XQ)) — creativity (&2ld)
« secure (2218 — security (27%H4)

) > be willing to-v: 7|7{0] ~5tct
« He is always willing to volunteer to protect the marine ecosystem.
(T= sl MENAIS ESst7| ok &4 7[7{0] XHASAFSICE)
» sign up for: ~2 AHsiCH
« She signed up for pottery classes at the community college.
(O= XA St =X | S AESC)
> keep up with: ~2 wzprict
«1find it hard to keep up with its plot.
(L= 329 E742IE w77 | o2t d2fsict)

3 > hard vs. hardly
= Lt BAIR AU £ QIOL hard= "Ml HEHS|, S4l5l2t=
[lCi2l= elnj2 MeIrk
+ The girl hit the ball hard. (Al4= 32 M7 &Ct)
«The lake has been frozen hard over the past few days. (22 HZ Ato|ofl TS| HHZRUCE)
«I'hardly vist my aunt who lives in Toronto. (Lk= E2E0H| Al= 125 Ho| @25tX| eb=C})

°[a|o|1, hardly= 72| ~OtL|Ct

& Check Up
2to| £ E 0[835101

(1) You need to

[

7ol S0i1Z TS WS ML,

1}
lolI

1

your phone because the battery is almost empty. (charge)

(2) The of natural habitats for wildlife is increasing. (scarce).

2 TS D20l REE Mzl SO AU TS MA.

71&0| UF wEA Halei M 2= M22 7|&S Wt |7F ot }

— It’s difficult to
because it changes so quickly.

all the new technology

3 LS E80iIM oy S8 BES o

FHIEH DX AL,

We worked hardly to finish the project on time.

!

— Memo |

1 (1) recharge (2) scarcity
2 keep up with
3 hardly — hard
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7H

rﬂ

S0t Hx|

[ step 1 |

27} IHE0]| cHet 07 E0HHXIS S o{EHA| FEEI0] AR MG,

s 3

Dream Sports 7SI

Kl =2 M= AR 221! AE0oIM 27t IHES MELICH MIFO0l
SAGID BAS £US 1 HEIM Lot BB WA Lis 22

OFRFAELICE Ol= s Q710 TS| HHARSLICE Wt o] 27t
HES M MES= Wi AEUC PARR| wet 5 3 Faol| w2,
0|77} F0I= Ztol 30 O|LHofl A7t FoHSt o] MFS wete & UH
Lct

M| S Ofslish =AIZ Hi2fal 7iset of Wal M MES HMiSaH FAI

2l2t YELICE BHS Z|o2izELct,

2al0I02 TYK|B BEEARK| SIUH MRS M2 BT ORY HS
eHEIIS.

R ——

0 AbZof ci3t ot

A=z Li= X|tZzol 22{0102 AQJEIS AT
- 5 xﬂ  ASE| ATHO| TR0 Lt 9T, T2hM BRSDIO
D900l 1 2 4 Ygict
7777777 e8| U= Admsw=smadt
DEuwEE | zu o HES T oL WER AT,
[@® More Infomation |

HXZE 4

* Greeting: Dear ~.2 J\P‘%I'b 20| UHkxo|Ct HAS RI2IX| b= B2
Hello ~,Lt Hi ~, S Ct 20K)E Z0f A= 2 UX| Zolof ik,

- Body: HX[Z9 |:H'=“='° RIX[stH CH7H Bt &2 =0 ARE= 2Ho| &
EHOICE XI7|E AJlBHALE HX|o| ZXMoz AlZfsk= Zi0| ELC

* Closing: 22IAI2 2 OtF2/3iCt OtX[2ol= B2 ‘Best regards,
Sincerely yours, Warm wishes' S X1 2L} ofuff gkt 8 X Sxh=
CHEAIZ M1 Tof 0K )= £9Ict,

- Signature: ZAXRI HX[0j M= 0| Fofl MBS Sich Z#AS X2(X| ¢k
= 42kt |= Sk

* Postscript: Body0ll ZiX| 2387t =7t A2 LIO| US I AFSSLCL
PS.2 AlZfotH B2 2&o= XHIo| Mzio|Lt 2PH0| E7! LigS XifE
2Lt (e.g. PS. I love youl!)

34 Lesson 1

A Customer Complaint Letter
@GS - - - Study the Model

Read the customer complaint letter about the yoga mat and analyze how it is

organized.
80 <> M- Q < & =]
Dear Dream Sports, Greeting

Last weekend, | purchased a yoga mat from your online store.° When the Product
product arrived and | opened the package, | noticed a strong and  Problem
unpleasant smell coming from the mat. This made it difficult for me to
concentrate on yoga. Therefore, | would like to exchange this yoga mat for ~ Request
anew one. According to your exchange and return policy, | can exchange Exchange and

B e o Return Poli
this product | purchased within 30 days whatever the reason is. emEeicy

I hope you can understand my concern, and | trust that you will provide Closing

me with a new product as soon as possible. | look forward to your response.

Sincerely,
Jane Smith

@XD - - - Organize Ideas

Think of a product you purchased online but were not satisfied with, and complete
the table below.

Complaints about the Purchased Product

Product I bought a sweater online last week.

The sweater had a hole in the sleeve. So, | couldn’t

| ek wear it to the meeting with friends.

Request I would like to return the sweater.

Exchange and Return Policy || can return any product with a flaw within 2 weeks.

© When the product arrived and I opened the package,

I noticed a strong and unpleasant smell coming
from the mat.

SITEAT coming from the mat= X|ZHSA} noticed2| 2%
274 B0o{o|ct. "notice + SX0+ M HO{(FRHRAL.= (EX
0f)7t ~sh= 22 Lokxt2|Ci2k= 2jojolct.

@ This made it difficult for me to concentrate on yoga.

it 7H=X00|1 toR ™A to concentrate ~0| XI=X0{Q!
58AI 2XIOZ for meE to concentrate ~2| 2|04 Z0{0|C},

© According to your exchange and return policy, I can

exchange this product I purchased within 30 days
whatever the reason is.
| purchasedE 2XZ4 ZIAILHAL thatlwhich]0| A2FE A

2 M3AL this productE $AIBICE whatever the reason is=
‘0lR7t FAOIEX| ZHol'2t= 2jo|of LE EAPHO|C,

concentrate ® TBsICt therefore ® 12122 concern @ 24,

according to ~0f 2™  policy @ F*  as soon as possible

S5t 5t |



&GEEX - - - Write on Your Own
Write a complaint letter using your answers from STEP 2. m

ese <@ & < 6 o

STEP 22| &2 0|85l0] £Tt HXIE MA|2,
Queens Choice #3t,
Rt 2 M AL 220l AEO0IA AEIS MELICE AYES
oite m Ankoll 7HO| Lt Q= WS UEIMGLICE J2iA 2T DO
SQlofl T Z 7} QURSLICE mEkA 0] AQYEIS EHESHT MELICh

Dear Queen’s Choice ,

Last weekend, I purchased @ sweater  from your online store. When
| tried it on, | noticed that it had a hole in the sleeve.

So, | couldn’t wear it to the meeting with friends

Therefore, I would like to return the sweater . ARl et & HiE || w2t 01R7F FROIEX] 2ol 23 O|LHof| Lof
According to your exchange and return policy, I can _return this productI ot 0] MIZ= HHEE = &L,
purchased within two weeks whatever the reason is. X R2IE olsHsh FAIZ Hi2t 7hsEt 8t Ha| K| QTARIE X2[sh
T hope you can understand my concern, and T trust that you will _deal with FA|2j2t TELICEL HHE 7|Ck2ZEU
my request assoon as possible. I look forward to your response. zlIAlS Elof
i Rose Jackson
Sincerely, L )
Rose Jackson

(@) weiingTin ] N
Feie g0l el B9 Sk B S A Feedback

TSt HAIE & o MBS 2 A,

2XEe X/, B £ 2R - 7idlo] ZRsEXIS0| & B U=TI?
Sl i S « Mot ol M=l St & MHE|U=T1?
- 29| 70| & =lof U=7F?
Self-Check _Peer-Check

- B 9R7} QITf?

* Are the product and its problem clearly explained?

o Is the request for the unsatisfactory product clearly explained?

* |s the writing organized well?

0000
0i0/0id

o Are there any grammar mistakes?

@G - - - Revise and Share Eﬂ

1 Revise your complaint letter based on the feedback from your partner. 1 XRAQ| E0t HX|E &io|

l=|

[EHS HIigo = +FHotA 2.

2 Send your complaint letter to the company you want to request an exchange or

refund from. m

2 Xphlo| 29t MX|S wto|Lt SES 23t M2 S|Al| ELHAL,

More Sample Writing
e B
Dear ABC Electronics, ABC Xt 25t
Last weekend, I purchased a Bluetooth speaker from your ‘ K| = 15| 22101 AEN0A EREA ALIFIE ASLICH
online store. When I received the product and tried to use it, MES 87 AIRsIDT 12 o, ALF7} MR SXEX| U1 25t
I found that the speaker wouldn’t charge properly and had a AJAEIO] 30| QISS BEASIALIC Mt K= O XI%Ql Hpz )
defective sound system. Therefore, I would 1ike. to request a s 9slm AlaLiCh -'rLlﬁfQI W Ol HEE M| M2 Ke
return and refund for th‘15 product. Accord.lng to your 0127} 210|=X| 24| 302 O[LH0Y 0] HZS Hi= %‘—f—?)ﬁl-lﬁh
exchange ar}d ‘return policy, I can return th.ls product I o] S22 0fshsl FAIZ BlEkT Jhsat o wa| uiE o =S
purchased within 30 days whatever the reason is. o
I hope you can understand my concern, and I trust that 12lol FAP| HRILICL SS 7ICEEUHC,
you will process my return and refund as soon as possible. I ZlelE =ol,
look forward to your response. 4os
Sincerely,
Minho Kim
\ J
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Make It Perfect

= F0{Zl ZO|Lt THolS E15I0 2SS 2SR,

01 Last weekend, | purchased a yoga mat

il 2zatl HEollM

02 When the product arrived and | opened the package, |

smell/a/noticed / and

from the mat.

coming / unpleasant / strong

03 This on yoga.

for / concentrate / difficult / it/ to / me / made

04 Therefore, this yoga mat for a new one.

05 , | can exchange this product |

purchased within 30 days

the / whatever / is / reason

06 | hope you can understand my concern, and | trust that you will provide me with
a new product

ol

t

ol

Ths3t 3t wal

r
r

07 1 your response.
~& JChstct

01 from your online store 02 noticed a strong and unpleasant smell coming 03 made it difficult for me to concentrate

041 would like to exchange 05 According to your exchange and return policy, whatever the reason is 06 as soon as possible

07 look forward to
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B3 HEAR 2

a4

«+ Think

from the categories.

Sports Products

-+ 0rganize

Name
Price (won)
Color

Features
Material

Condition

Making a Poster Advertising
for a Class Flea Market

Make a group of four. Discuss and decide two items your group wants to advertise

Clothes Books & School Supplies

Your Own

Complete the table with information about the items your group has chosen.

Example Your Group’s
Item 1 tem 2 Item 1 ftem 2
sneakers | backpack |
6000 won ‘ 500won |
red ‘ brown |
!
fabric | leather
like new, used | |
good. no signs
fewer than )
of being used |

five times

@ Create
Make a poster advertising your group’s items based on the information from STEP 2.

Example

_'_'/(( You will be more than
satisfied with these products!

THE BEST BARGAINS

You Will Ever Find
Whatever You Want

@ Present

Present your advertisement to the class.

Hi, everyone! I'm excited to show you the items our group has for
sale. Let’s start off with these sneakers provided by Jimin. They're
almost new, and he’s only worn them fewer than five times.
Moving on to the next item ...

[step 1 L]

== UEAIR. FHE|n2(0M 20| Busia o

ro

GEED STEP 20 MEES HigfoR BEo| EZ Zn &

J

= JIX| 222 =205k IR, =3
,
{ Nt/ ol / EM U BBE / ARXZE / J1 } | &0l e TS AU
HE AL
27 &0l
5H= OIS B2 4 US HULICH

— um 50009
AR 71
AL 2

Nel, B2, NS B 98

— AL|F{= 6,000
Az &
Mg w71y

e MR 22, 53] 0ot A2

OflAl
221 822
ol ALFHE s
7124(2) 6,000 5,000
uy w7y 21y EE olRiEo] TS g T LESUI,
=3
A H 7= QHISHIR, Ci2iR! ME| BEUIA Hofstn ol 88S ofziEn Ko
A e 25 ije S22 Sl0f FRSUCE SIK X201t MBSt SESIRE AlRtsHELICt
o 55/ Ot AIBE =x 9 Aol M HEOLT Cht H o A2k B2, TS BEOR Ol -
oo = =
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Online Shopping Trends

much more

PERERES )

popular in recent years ©r s expected to

= online shopping
continue to grow, givenlhow digitalization and
~g TeRIE 0] IRAR

the internet allow companies to sell without a
L allow+0+Q.Cto= A

presencel ©Factors

S

®0nline shopping has been

physical such as

convenience, a wider selection of goods, and
O Cigap] 8
lower prices have contributed to the increase
V(Eitet=)
in online shopping®Lets explore the biggest
SAFRE T
online shopping trends and see where things
SAEE 2 ol2APH(see?| =X0))

are headed.

OFirst, more people will shop through social
commerce.®Social media and X{SIN\I_SEOHservmes
have become increasingly popular places icg

consumers to discover, research, and purchase

o[ofAt Fof +toR AR —————— 1

Q. . :
products. Social commerce makes shopping a
—make+0+0.C(EAIT)
more convenient and interactive experience,
= |
which helps explain why its become so
AEN 24 fo) . 22AE(explainel Z0])
popular Features like “buy” buttons and
s @ (& 50) ~ 22
instant messaging tools make social media

easy to useeln 2021, around 96.9 million US
t:t)\|>x-i 2EH (oiﬂ)\f /\AI)
shoppers made a purchase through social
TLOHRHCH= purchased)
media®Look1ng ahead, this trend is unlikely
look ahead: &{""’ LHCHEC}
to slow down®In the US, social commerce
@E7h Rl

earnings are estimated to reach nearly $80

~3f 7102 A&}
billion by 2025 ZOZS@Plus by 2025, the number of

" 2025971K] = In addition ~9| (cf. a number of: 2]

social commerce buyers in the United States

is forecasted to reach over 114 million.
~& o= o=a

factor @ 22!
interactive @ A5 %}

digitalization @ CIX|Z3} presence @ UZ
HELIE 0|83H= AL A7{zl)  feature @) S
estimate ® FH5iCt  forecast ® 0OIS5ict

38 Lesson 1

convenience @ mz2|st
o= Of—

contribute ® 7|045lct  social commerce AN FHHA(AM
=

tool ® =7  unlikely ® ~& % ZX| 942  earning @ £2|, A5

)



032 % 11 S0t 22101 AT2 B T 21712 221k @ CIXIZLISt QIE{HO] OfZ 7I0] Rafol

O G101 BiOfE 4 Q=S S=XIS mafstot 2alol AT J4 AEE A0 NELE @ B, o

CIoEHA| S A2 ° 740l 7leizict. @ 22tel ATo| Ity

506t Epl=S AHE T Yool WS Fals wxl

O3, Tf 22 AfZo| A OIct. @ A4 DIC|0f2} SNS AHIAL AHIXISO|
o

=
NZS Ydst, ZAtota, Foligt &~ Q= FE O 27| U= HA7
2 b

oM 4

re

>
Z
)
=
[
]
§.'='
>
B
o
N

Ch ©2021201 2f 9,6902t E2| 0= A&240] A4 O|C|0IS Sall FOHCE © A2=Z 0[2fet FMl=
X gt A 2ot @ 0|Z0A A8 FHA 2212 2025 7] 712 800 Eafofl 2E Aoz FYEICL
® £3t 2025E7IX| 0|=F2| A4 AHA FOHX} 4= 19 1,4002F F 0140| 2 A2 oleECt

@1t is expected to continue to grow, given how digitalization and the internet Grammar Plus
HuES oSk 2A

allow companies to sell without a physical presence.
much, even, far, still, a lot 2| £At

given2 '~2 112l £ mf2k= 2joje] TXIMZ, 2iZAH how?} 0|T= 2[ZAFH0| SX0i= Mt = EWO[2K= 2|2 HlmE 9ol oM
Tallow +52{0] + to 2 HA L = (EX01)7t ~5l= 2 of2fattt2t= <lojo|ct, HlwZe| olnjg Zzsl Zct.
— My brother is much taller than my
©Factors such as convenience, a wider selection of goods, and lower prices have father, (LS| B2 Lio| OfHX|LCt &M
&l 717k 3ct)

contributed to the increase in online shopping.
. = A=l spofl O A THo| AL —The queen wanted to become
such as ~ lower prices= $0{ FactorsE $Al5k= ML, such as Tl 2= M| 7H2] BA= much more beautiful than the

Factors2| 7A|ZI21 of|of sHESHCt. girl. (01&2 11 A4=2ct 24 o otsCt
X[ HACE)
O Social media and SNS services have become increasingly popular places for

consumers to discover, research, and purchase products. :;iusﬁoi + S22 20(FAF

for consumers= toFAT to discover ~2| 2|04 F0{0|C}. to discover, research, and :::k:)E N A—

purchase products= 2| HAT popular placess A5t FEAE 89| toR AR, to £ ojnfgt o (2X0]) ol AP 22
discover, (to) research, (to) purchase7t SHTELEAL and2 HEHZA|0] QUC A 2HZ{ H0IE gt 4

—The business made him the

@ Social commerce makes shopping a more convenient and interactive richest man in the village. (1 Al

2 5 020N 7H BXI2 2EQich)

— A good night’s sleep makes me
; i i ience= o] 2x{7 r =25
a more convenient and interactive experience= makes2| 5% E0{0|C "make +=Z0] more productive. (0] & X= 22

+ 554 Ho(BA) = (FH0)E ~2 ftEtteks 20| LEHHCE whiche ASH ez LIZ of MiAoz ohSoi=Lt)

M1 2 YACHHALZ, which?} 0|11= 22 o 2 TA[ol| thet 7152l HEE MSstict,

experience, which helps explain why it’s become so popular.

OFecatures like “buy” buttons and instant messaging tools make social media
easy to use.
easy to usee EHEATE make2| B2 HOOICL to use= AC| HEA easys AlGHE A
gHoz Mert,

@®Plus, by 2025, the number of social commerce buyers in the United States is

forecasted to reach over 114 million.
"the number of + SBAt = ‘~o| £2H= Q0|2 t FF6l2 2 Ha&ESAtis7h MRACH

& Check Up

1 OIS 2|20} YX[sI=S 23S 22| CI|ES HIE tHEsiA L.

AZ0| E2 SAI2 G4IS Lot &7 |RH USHELL

o H
(and / makes / good / lively / food / strong / you)
5 1 Good food makes you strong

_ . and lively
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in recent years.

Read
ey Make It Perfect
= FO{Z! 0ILt THO{E &8I0 EEE 2SR,
01 Online shopping has been
2o 917 Q=
how digitalization and the
~g 125t
without a physical presence.

02 It is expected to continue to grow,

WA p.32
—_— N —
internet
7|HE0| EHils
03 Factors such as convenience, a wider selection of goods, and lower prices

the increase / contributed / to / online shopping /in / have
where / headed / see / things / are

04 Let’sexplore the biggest online shopping trends and

05 Social commerce makes shopping a more convenient and interactive experience, which
and instant messaging tools

so/why/it’s / popular / become

helps explain
“buy” / features / buttons / like
AM 0|C|0S AKESE7| &7 BHECt
24 0|C|0{E SaH FoiRHCH

nearly $80 billion by

07 In 2021, around 96.9 million US shoppers
slow /is /to / unlikely / down

08 Looking ahead, this trend
==
in the United States is

09 In the US, social commerce earnings

A4 7oA TojxiSel 4

2025.

10 Plus, by 2025,
forecasted to reach over 114 million.

, to answer questions

| st

11 Voice assistants were once used only
is changing.

about weather, or to call someone.

WM p.33
e
12 But

people / the way / voice searches / use
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13 Voice assistants are now becoming of online shopping.

sy 7y

14 1n2022, of sales used a voiced search.

15 This represents a significant leap in2017.
$2 billion / compared / worth / to / of / sales / the

16 shoppers are only going to increase their use of voice searches.
~91 7 2t
17 Finally, shoppers influencer recommendations.

place /in/trust / more

18 In 2021, brands spent around $3.7 billion in

the US, a 33% increase from 2020.

19 is often seen as more human than typical

QUSZAMS0| 25l BHS0IT 2=

brand campaigns.

20 Infact, 61% of consumers trust

they / from / product recommendations / get / influencers / the

271 In 2022, influencer recommendations were
30%2| AH|XFSO0| HEHCH 20t

in their shopping decisions, compared to 27%

71 Q8 221 39| §iLt

who mentioned recommendations from friends or family.

01 much more popular 02 given, allow companies to sell 03 have contributed to the increase in online shopping 04 see where
things are headed 05 why it’s become so popular 06 Features like “buy” buttons, make social media easy to use 07 made a
purchase through social media 08 is unlikely to slow down 09 are estimated to reach 10 the number of social commerce
buyers 11 to get directions 12 the way people use voice searches 13 a core component 14 as much as $40 billion
15 compared to the $2 billion worth of sales 16 It appears 17 place more trustin 18 on the influencer marketing industry
19 Content made by influencers 20 the product recommendations they get from influencers 21 30% of consumers reported,
one of the most important factors
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W Hi. How can I help you?

B Hi. I bought these sneakers last week and I want to
exchange them.

W Of course. What’s the problem?

B I’m satisfied with these sneakers, but I already have
sneakers in a similar color. I want to exchange them
for white ones.

W I see. Oh, unfortunately that style is only available in
purple and black.

B Well, then can I see other styles?

W Of course. How about these sneakers in yellow and
green?

B Oh, I like the vivid colors. Can I try them on?

W Yes. Here they are.

B I like these sneakers. I will take them.

vivid ® et st

44 lesson 1

' m Listen to the dialogue. Which sneakers will the boy buy? o
e, @ z

B Complete the dialogue using the sentences in the box and practice it with your

partner. (@
A: Hey, Sally.| noticed you bought a new jacket the other day.
B: Yeah, Dad.I’m satisfied with it. However, I've already spent all my allowance.
A: Did you really spend all your allowance? [0)@)
B: But Dad, this jacket was on sale! ® D
A: That might have seemed like a good deal for you, but | think you made an
impulse buy.

B: The design was neat and pretty, and it was affordable, so | didn’t want to miss
it. However, | agree with you, Dad.

A: ©O

: I'll keep that in mind. Thanks, Dad.

o

@ I gota great deal!
@ Ithink you should seta budget and spend within it when you go shopping.
@ Instead of impulse buying, I think you should first consider whether you really need it.

G Read the paragraph and answer the questions. [EZ]

How do you feel when you look at an advertisement that says, “Only one left!”
or “Today only: 50% off”? If you don’t buy the product, it feels like you are
missing out on a great deal. (A) the product is, consumers are usually
influenced by a sense of urgency and scarcity. People think a product or service
is more valuable or desirable when they believe the supply is limited. It can be
challenging to ignore the temptation of urgency and scarcity while shopping.
still,  (B)
remember that there are plenty of alternative items that are just as good or better.

you feel anxious about missing out on a great deal, you should

d

0 ISR, RNE A=TR?

B QHIstMR. X0l 0] 23S TR0 weksir 201Q.

0l 28 guch F& EMUIR?
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1 Which pair best fits in the blanks (A) and (B)?

@ Whoever — wherever
ha(ever— whenever

@ However — whatever
® Whenever — however

2 What is the most appropriate title for the paragraph?

(@ We Follow the Crowd @ We Overvalue What We Have
(® We Fall Prey to Anchoring Bias f Itls Hard to Get, We Want It More

m Complete the customer complaint letter by answering the questions. L

1 What s the product you bought?

2 Whatis the problem with the product?

3 Whatis your request?

4 Whatis the exchange and refund policy of the company?

Dear Human Electronics,

Last weekend, I purchased a Wwireless mouse from your online store.
When | started using the mouse, | discovered that it did not function correctly .
exchange it for new one

Therefore, I would like to

According to your exchange and return policy, I can exchange this
product within 30 days whatever the reason is.

I hope you can understand my concern, and I trust that you will

exchange gs soon as possible. I look forward to your prompt response.

I can understand dialogues about satisfaction and dialogues about giving advice.

Check
Your
Progress

I'can tell others how satisfied | am and | can also share some advice.
| can understand the reading passage about the psychology of shopping.

| can write a complaint letter.

00ooo

Communicative Functions
* ’m satisfied with ~. (L= ~0f] 2+=3H)
I’m quite satisfied with the blue color.

+ | think you should ~. (L= U|7} ~5HOF SIChT A4245H )

I think you should think twice before you buy.

Language Forms
+ whatever +0{ + SAt (0| ~0|=X])

Whatever the product is, consumers are usually

influenced by a sense of urgency and scarcity.

| can exchange this product | purchased within 30 days

whatever the reason is.

+ the +H|18, the +H|Z& (~&4Z2 O ---5iC})

The more people do something, the more likely we are to

follow the act.
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Key Words & Phrases

2= THo{ol| v EAISIT S22 3ot M EA|2,
alternative

bargain

bias

financial

overvalue

ownership

reassure

reference point

scarcity

tactic

urgency

be willing to-v

fall prey to

keep up with

OJo0odoodooogoogon

sign up for
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01 ci3 2% tiZlof SE2F S0{Z L2 J1E MEE %H27?

* The of food made prices go up
in the market.

A of natural resources can lead
to conflicts between countries.

@ bargain @ scarcity @ urgency

@ ownership ~ ® temptation

02 ci3 thatel giziofl Soizt U2 7He =Est H27

A Mom, I heard a new documentary series Our
Nature has just been released.

B Really? That’s the one you’ve been talking
about for the past month, right?

A Exactly!

B Which channel can we watch it on?

A Unfortunately, it’s not available on TV channels.
So I’m eager to subscribe to a new OTT service
that offers the program.

B Well, let’s think about it.

@ I already watched it.

@ I haven’t got a clue.

® I’m sorry to hear that.

@ I can’t wait to watch it.

® I think you should cancel it.

03 xR thept E=8 @~@©F HI27 HiESAI2.

Hi. How may I help you?

@ I see. What is the problem with it?

® Okay. What size would you like?

(© This shirt is a large and I think a medium
would be a better fit.

@ My cousin bought it for me as a gift, but it’s
too big for me.

® Hi. I"d like to exchange this shirt, please.

46 Lesson 1

04 Zs bl FO{Z CHolS2 HIEA| HiESIH HEtE 2MSIAIR.

Welcome to Daily Economics. I'm Janet
Lee, your economics expert. Have you ever
been surprised by the amount of money you
spent while shopping? It often breaks your
budget. To prevent spending too much, I think

(shopping list / should / a / make / you)
before heading out. It looks simple, but it
can make a big difference in your shopping
experience in the end.

05 Cis 2% U= 2lollM ofgy ZiEst 2ig DAL,

(1) She was so tired she could |hard / hardly | keep

her eyes open.

(2) This math problem is very hard / hardly |, but I’'m

going to keep trying.

06 cis 3oy 52 2827

(O Whatever anyone says, believe in yourself.

@ Whatever happens, just remember to stay calm.

® She never gives up, whatever challenges she
faces.

@ You can choose whatever you want from the
menu.

(® Whatever tired he feels, he goes to the gym every
day.
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@ I want to sign up for the dance class.

@ The plant is at risk of dying without water.

@ I can’t keep up with the changing tech trend.

@ Studying hard now will pay off in the long run.

® Time to think it over on the spot is needed for a
thoughtful decision.

CHS & MX[0IT! a7 ojMist 227

@ A Your new cell phone looks fancy! How do you
like it?
B I'm satisfied with it. I can carry it in my pocket
easily.
@ A What size would you like?
B This shirt is a large and I think a medium would
be a better fit.
® A The smart bat provides information about swing
speed and direction.
B Wow, that’s fascinating!
@ A Why did I get a foul?
B You’re not supposed to hold the ball more than
3 seconds.
® A Did you choose a building to introduce in art
class?
B Actually, I haven’t been there before.

03 ct2 FoiZ! thstoll 0|01 chstel &M 7 MEsH 2427

238

A Hey, did you see the soccer match last night?
It was incredible!

B Yeah, it was amazing! Did you notice those
black things the players were wearing under
their jerseys?

A Yeah, those are smart vests.

Z74aAf chib] =}

A)

B It’s amazing how just one vest can make such
a big difference in the game.

A I can’t wait to see what new smart technology
comes next!

B)

B Smart vests? What are those?

A They are vests equipped with sensors that
track the players’ movement, speed, heart
rate, and more.

©

B That’s fascinating! That information would
be very helpful for the players.

A For sure! It wouldn’t just benefit the players; it
could also be really useful in shaping the teams’
strategies.

@ (A)-B)-(©)
® B)-(A)-©)
® ©-B)-(A)

04 CiS tistel 2= 21 B2 5, SEA oM 2427
A @®What do you think of eco-friendly

architecture? I have found some interesting
buildings.

B I was thinking of that, too. @ But don’t you
think it would be too specific?

A Then how about narrowing it down to vertical
gardens?
B (® What exactly is a vertical garden?

A 1It’s like a wall completely covered in plants.
Take a look at this one. It’s called “One
Central Park” in Sydney.

B Wow! It looks great. @But why do they
create walls like that?

A They actually have many benefits such as
acting as a natural air purifier and excellent
cooling system.

B ®That’s fantastic.
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* Please don’t your jacket on the A You seem a bit down today. What’s going on?
chair — it could get dirty. B I ended up being late for school again. I turned off
* She promised to a message if my alarm and fell back asleep.
she was running late. A (A)That’s too bad. Have you considered using a
different alarm app?
@ leave ® convey @ devote B Don’t all alarm apps work the same? Do you have
@ challenge  ® sacrifice a suggestion?
A The alarm app I use doesn’t stop until I shake
02 XHAS Chah} EEE @~@= HIZH) HHESIAIR. my phone several times or solve simple math
problems.

Have you ever heard of a smart water bottle? B Seriously? I had no idea such a clever app existed.

@ It’s a bottle that can track your water intake That sounds like it could really help me.

A Yeah, and it even has cool wake-up activities
all day long.

like taki i f i findi
® It has sensors that measure how much water ike taking a picture of an object and finding odd

you drink and is linked to the app on your pictures.

B Sounds interesting. I wonder who would actually
phone.
(© Smart water bottle? Frankly speaking, I

haven’t got a clue. What is it?

use an alarm app like that.
A Me, too. It is obvious that the world becomes more

@ Really? That sounds interesting. 1 wonder convenient thanks to such creative ideas!

how it does that.
Wow, that’s pretty cool!

B I couldn’t agree more! Thanks for the suggestion.

04 <l thste] == 21 (A)That's too bad.E CHAIE 4= Q=

Take your time.
03 Ci2 cste| 2xo2 715 MASH H2? v Yol
@ Don’t let me down.

Hi, everyone. We are Heroes in the ® I haven’t got a clue.
Neighborhood, and we’re here to share the @ I’'m sorry to hear that.
inspiring story of a real neighborhood hero. ® It’s too good to be true.

Today, let’s meet an extraordinary baker, Mr.
Smith. He shows compassion by generously
giving out free bread to children on their way to
school every morning. Thanks to his kindness,

: . ) ) o| tHatol LR} k|5 o= 7109
children in the neighborhood can now start their 05 ¢l thetel gt AxIatx| g 22

day pleasantly and with full energy. He often @ B was late for school because he/she forgot to set
says, “I believe that a small act of kindness can

his/her alarm.
have a big impact.” We couldn’t agree more with ) )
@ A suggests using an alarm app that requires

his belief.
solving math problems to stop.
@ to promote the bakery business ® The alam app 4 uses has cool wake-up activities
@ to highlight a baker’s acts of kindness like finding odd pictures.
® to discuss the nutritional value of bread @ B is already familiar with the alarm app A4 uses.
@ to share the history of Mr. Smith’s bakery ® A believes creative ideas like the alarm app make
® to compare different neighborhood heroes the world more convenient.

244 7|Z1Af o] Hot
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